
Fundraising event in support of the 
Preserve Zimbabwe Five-Year National Heritage Initiative,

 Zimbabwe's first free, publicly accessible national heritage repository

PRESERVE ZIMBABWE CLASSIC

T O U R N A M E N T
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T O U R N A M E N T

Fundraising event in support of the 
Preserve Zimbabwe Five-Year National Heritage Initiative,

 Zimbabwe's first free, publicly accessible national heritage repository
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ZRP GOLF CLUB, HARARE

P R E S E N T S
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T O U R N A M E N T

P R E S E N T S

• Tournament officially titled in the organisation's name across all printed and digital
collateral
• Title credit on all media releases, press coverage, and social media  
communications
• Prominent placement on all course signage, entrance boards, scorecards, and 
programmes
• Opening acknowledgement at tee-off ceremony and gala dinner
• Dedicated feature in the post-event report and Preserve Zimbabwe institutional
communications
• Permanent billboard placement on the official Heritage Classic digital platform
• Branded logo post sets across all social and digital channels
• Logo on event merchandise distributed to all players
• 12 complimentary player entries
• Exhibition / activation stand
• Speaking slot at the gala dinner
• 2−minute branded video screened at the dinner
• Branded gifts for all players fielded
• Certificate of recognition from Shepherds Foundation Trust

NAMING RIGHTS INCLUDES: - 
$15,000



�������������������������

T O U R N A M E N T

• 8 complimentary player entries
• Tee box signage on all 18 holes
• Exhibition / activation stand
• Speaking slot at gala dinner
• 2−minute branded video screened 
at dinner

• Branded gifts for all 8 players
• MC mentions throughout the day
• Logo on all printed collateral
• Logo on event website and socials
• Named hole sponsorship
• Feature in post-event report
• Certificate of recognition

DIAMOND TIER   |   $10,000

• 6 complimentary player entries
• Exhibition / activation stand
• Speaking slot at gala dinner
• Branded gifts for all 6 players
• MC mentions throughout the day

• Logo on all printed collateral
• Logo on event website and socials
• Named hole sponsorship
• Feature in post-event report
• Certificate of recognition

PLATINUM TIER   |   $5,000



SILVER TIER   |   $2,000

• 4 complimentary player entries
• Exhibition stand 
•Cocktail and dinner access

• Logo on event website and socials
• Certificate of recognition

BRONZE TIER   |   $1,000

• 4 complimentary player entry
• Exhibition / activation stand
• Cocktail & dinner access

• MC mentions throughout the day
• Logo on all printed collateral
• Logo on event website and socials
• Feature in post-event report
• Certificate of recognition

• 5 complimentary player entries
• Exhibition / activation stand
• Cocktail & dinner access
• Named hole sponsorship

• MC mentions throughout the day
• Logo on all printed collateral
• Logo on event website and socials
• Feature in post-event report
• Certificate of recognition

GOLD  TIER   |   $3,000
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T O U R N A M E N T
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T O U R N A M E N T

In addition to the standard tiers, individual sponsorship items are 
available for organisations wishing to participate at a specific 
touchpoint. À la carte packages may be combined with a tier 
sponsorship or held independently.
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• Exclusive branding of the hole-in-one prize 
and the hole at which it is contested
• Prominent signage at the designated hole
• MC announcement and recognition 
throughout the day
• Recognition in event communications and 
post-event report
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• Exclusive branding of the longest drive 
competition
• Signage at the designated hole
• MC mention on the day
• Recognition in event communications 
and post-event report
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• Exclusive branding of the near-
est-to-the-pin competition
• Signage at the designated hole
• MC mention on the day
• Recognition in event communications 
and post-event report
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• Exclusive branding of the on-course Gin 
Tent / Watering Hole refreshment stop
• Branded signage and bunting at the 
activation point
• Branded cups or glassware for guests 
served at the stand
• MC mention on the day
• Recognition in event communications 
and post-event report
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• Entry for a team of four players into the 
tournament field
• Green fees 
• On-course refreshments
• Inclusion in all team-based competitions 
on the day
• Team scorecard and prizes eligibility
Player welcome pack

����
�����������	����	��
����

• Entry for one player into the
 tournament field
• Green fees 
• On-course refreshments
• Player welcome pack
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• Dedicated exhibition / activation stand positioned at the tee box — the starting point of each hole
• High dwell time as players wait, prepare, and tee off
• Direct branded engagement with every flight across the full day of play


